Arizona’s Social Studies Standards – Strand 5: Economics in ___________Professional sales and Marketing_                    


June 2016                     

	Strand 5: Economics

Concept 1: Foundations of Economics
	LAP Guide
*Black LAP – Covers the GENERAL “Concept” and/or “Performance Objective”
*Red LAP – Covers the SPECIFIC, corresponding  “Performance Objective” in RED
*Green LAP – Covers the SPECIFIC, corresponding “Performance Objective” in GREEN

	Performance Objectives

Students are expected to:
	CTE Standard / Measurement Criterion
	MBA

LAP
	Application of Economics Standard
	Explanations and Examples

	PO 1.
Analyze the implications of scarcity:

a. limited resources and unlimited human wants influence choice at individual, national, and international levels

b. factors of production  (e.g., natural, human, and capital resources, entrepreneurship, technology)

c. marginal analysis by producers, consumers, savers, and investors


	9.0 Examine fundamental management concepts that affect business decision making
9.2 Describe the concept of management and the five management functions: planning, organizing, directing, staffing, and controlling

9.7 Discuss the role of management in achieving quality

	LAP-EC-006
LAP-EC-014
LAP-EC-014


	Wants are unlimited, but resources are limited. There are not enough economic resources to satisfy all wants (scarcity), therefore we must choose. 

	FREE National Council on Economics Education found online at the EconEd link website: http://www.econedlink.org/lessons/

Concept 1 PO 1:

Examples listed below for Concept 1 PO 1.  There is an attached list of lessons found at the above link that incorporate each economic concept.

Lesson 5 -   Scarcity and Choice – Old MacDonald to Uncle Sam.  Lesson Plans from Writers around the World.
Lesson 2 – Economic Decision Making – Economics in Action:  14 Greatest Hits for Teaching High School Economics.  

Unit 1:  Lesson 4:  To Choose or Not to Choose?  That is Not the Question.  Capstone:  Exemplary Lessons for High School Economics – Teacher’s Guide.



	PO 2.
Analyze production possibilities curves to describe opportunity costs and trade-offs.


	1.0 Analyze economic principles and concepts fundamental to business operations

1.3 Explain the concept of productivity

9.0 Examine fundamental management concepts that affect business decision-making

9.7 Discuss the role of management in achieving quality

	
	Students will be able to define productivity, identify concepts of productivity and explain concepts of productivity
	The Marshmallow  Towers:

The goal in this activity is the same goal of every business, to make a profit. Profit is the difference between total revenue and total cost. Students will construct a tower meeting specific criteria made only of toothpicks and mini-marshmallows. They will make decisions on design, materials and purchasing supplies as needed.  Students will complete a cost analysis worksheet incorporating all the factors of production calculating: Total Revenue, Fixed Costs, Variable Costs, Total Cost and then calculate Total Economic profit.

	PO 3.
Describe the characteristics of the mixed-market economy of the United States:

a. property rights 

b. profit motive

c. consumer sovereignty

d. competition

e. role of the government

f. rational self-interest

g. invisible hand


	1.0 Analyze economic principles and concepts fundamental to business operations

1.2 Discuss the concept of competition
10.03 Explain the use of sales contracts and contract law
	LAP-EC-015
LAP-EC-017
LAP-EC-002
LAP-EC-008
LAP-EC-018
	Students will be able to recognize and utilize characteristics of a free enterprise system i.e. profit motive, competition, role government and rational self-interest.
	Market Day: 

As part of the study of entrepreneurship, the roles of small business and financial management practices for entrepreneurs, students will have the opportunity to become the managers of their own small businesses on campus.  They will be assigned the task of creating and marketing their businesses to sell a good or service in the campus marketplace on “Market Day.”  They will have to select a format for business organization, designate their target markets, create and advertise their products, finance business operations, write formal business plans, and come to the marketplace prepared to setup their shops and sell their products to students and staff.  In order to further exemplify the “spirit” of a free market enterprise, other clubs on campus will be invited to participate in selling goods and services as a fundraiser for that club or organization and also exemplify the concepts of competition.

	PO 4.
Evaluate the economic implications of current events from a variety of sources (e.g., magazine articles, newspaper articles, radio, television reports, editorials, Internet sites).


	8.0 Examine sales methods and practices

8.4 Compare different modes of online sales channels (e.g. auction, marketplace, e-commerce)

11.0 Examine promotional strategies

11.7 Compare costs of advertising methods

12.0 Examine personal finance, Business, and financial management practices

12.1 Interpret financial information needed for decision-making and planning
	
	Students will understand how advertising and public relations influence the promotional mix. 
	Divide the class into teams and distribute one copy of the local newspaper to each team.  Also have team members’ research internet articles and business magazines (Ad Week, eMarketer, Forbes, Wall Street Journal…)  

Each group must select 5 articles (2 from the hard copy of the local paper and 3 Internet resources  that demonstrates how current events affects or is involved with business and society and its impact on the promotional mix (Product, place/distribution, promotion & price)  Each team will present one article and defend it as an example.

	PO 5.
Interpret economic information using charts, tables, graphs, equations, and diagrams.

PO 5 (Continued)

Interpret economic information using charts, tables, graphs, equations, and diagrams.
	1.0 Examine fundamental management concepts that affect business decision-making 

1.1 Explain the principles of supply and demand

2.0 Evaluate optimal prices to maximize return and meet customers’ perception of value

2.1 Define pricing model

4.0 Examine concepts and information used in marketing and branding

4.7 Use information analysis techniques (e.g. data modeling) to forecast future sales, income revenue, and cut costs

5.0 Examine marketing research tools and technologies for the creation of a marketing plan or pitch deck

5.5 Select tools and technologies (e.g. online survey, questionnaire, tracking buying patterns) to gather, analyze, interpret and present data.

7.0 Examine selling concepts to build customer relationships

7.1 Explain the importance of sales forecasting

9.0 Examine fundamental management concepts that affect business decision-making
9.9 Analyze management strategies related to business risk

12.0 Examine personal finance, Business, and financial management practices

12.1 Interpret financial information needed for decision-making and planning

12.2 Identify strategies used to review and adjust business operations based on financial performance
	LAP-EC-028
	Students will complete a comprehensive business plan either solving an existing problem for a business or opening their own business:  Students will: 

· design a research study

· conduct a research study

· analyze the results of a research study

· prepare a detailed plan to open defining type of business, target markets and type of business; or a plan to better serve customers or strengthen the workplace environment

· Prepare a proposed budget
	Completion of Comprehensive Business Plan to present in DECA competition or to classroom teachers/administration for Market Day

Link to Business Plan Guidelines: http://www.deca.org/competitions/highschool/ 




	Strand 5: Economics

Concept 2: Microeconomics
	

	Performance Objectives

Students are expected to:
	CTE Standard / Measurement Criterion
	
	Application of Economics Standard
	Explanations and Examples

	PO 1.
Describe how the interdependence of both households and firms is affected by trade, exchange, money, and banking:

a. why voluntary exchange occurs only when all participating parties expect to gain from the exchange

b. role and interdependence of households, firms, and government in the circular flow model economic activity

c. role of entrepreneurs in a market economy and how profit is an incentive that leads entrepreneurs to accept risks of business failure

d. financial institutions and securities markets

e. importance of rule of law in a market economy for enforcement of contracts


	7.0 Examine selling concepts to build customer relationships

7.2 Determine key factors in building a customer base

7.8 Describe how personal values and culture influence consumer behavior

10.0 Examine legal issues in sales

10.3 Explain the use of sales contracts and contract law


	LAP-EC-006
	Students will be able to recognize and utilize characteristics of a free enterprise system i.e. consumer behavior and buying decisions profit motive, competition, role government and rational self-interest.
	Market Day: As part of the study of entrepreneurship, the roles of small business and financial management practices for entrepreneurs, students will have the opportunity to become the managers of their own small businesses on campus.  They will be assigned the task of creating and marketing their businesses to sell a good or service in the campus marketplace on “Market Day.”  They will have to select a format for business organization, designate their target markets, create and advertise their products, finance business operations, write formal business plans, and come to the marketplace prepared to setup their shops and sell their products to students and staff.  In order to further exemplify the “spirit” of a free market enterprise, other clubs on campus will be invited to participate selling goods and services as a fundraiser for that club or organization and also exemplify the concepts of competition.

	Concept 2: Microeconomics 
PO 2.
Describe how markets function:

a. laws of supply and demand

b. how a market price is determined

c. graphs that demonstrate changes in supply and demand

d. how price ceilings and floors cause shortages or surpluses
e. comparison of monopolistic and competitive behaviors

f. theory of production and the role of cost


	1.1 Explain the principles of supply & demand

2.1 Define pricing model

2.3 Determine the cost and sale price of a product and select an approach

2.4 Explain factors affecting price decisions.

5.0 Examine marketing research tools and technologies for the creation of a marketing plan or pitch deck

5.7 Research pricing based on competition and costs

1.3 Explain the concept of productivity

	LAP-EC-008
LAP-EC-011
LAP-EC-012
LAP-EC-008

LAP-OP-017
	Students will:

· Understand the law of supply and 

· Observe how a market price is determine

· Create graphs that demonstrate changes in supply and demand

demand given different market conditions

· Demonstrate how price ceilings and floors cause shortages or surpluses


	Pearl Exchange Activity:

Pearls from the island of Bali are valued all over the world. Buyers and sellers of these pearls meet weekly at the Pearl Exchange, located in this room.  During the 5 minute long trading sessions, half the class will be buyers and the other half will be sellers. Your goal is to make as much surplus as you can by negotiating a favorable price. 

There will be four trading sessions. In each session, you can only buy or sell ONCE. When you make a deal, shake hands and come to the teacher to record your negotiated price. Then go back to your seat and record your surplus in the worksheet table. If you do not make a sale or purchase, you take the entire minimum or maximum price for a loss.

Rerecord and graph your data for 3 rounds of trade:  i.e.

A “situation” will occur in the market before each round of trade.

1. What will happen to demand or supply of pearls?

2. Predict what will happen to price and quantity. Why will this happen?

3. If the price stays at the original Eq, which would be greater? QD or QS?

4. What is this called in Economics? 

5. What role did competition play? Who competed? How did that affect price?

6. Use economic analysis to show what happened.






	Concept 2: Microeconomics (Cont.)
	
	
	
	

	PO 3.
Describe how government policies influence the economy:

a. need to compare costs and benefits of government policies before taking action 

b. use of federal, state, and local government spending to provide national defense; address environmental concerns; define and enforce property, consumer, and worker rights; regulate markets; and provide goods and services

c. effects of progressive proportional, and regressive taxes on different income groups

d. role of self-interest in decisions of voters, elected officials, and public employees


	2.0 Evaluate optimal prices to maximize return and meet customers’ perception of value

2.2 Explain legal considerations for pricing

10.0 Examine legal issues in sales

10.1 Explain warranties and guarantees

10.2 Discuss consumer laws and regulatory agencies

10.3 Explain the use of sales contracts and contract law


	LAP-PM-007
	Students will understand the meaning of public policy/regulations and how changes in public policy/regulations effect consumers, [producers, workers, savers and investors
	Divide the class into teams and distribute one copy of the local newspaper to each team.  Each group must select 5 articles that demonstrates how government affects or is involved with business and society.  Each team will present one article and defend it as an example.

Next the teacher hands out an article on a product review by the Consumer Product and Safety Commission. Students will read through the article and in small groups discuss the product involved, new requirements that were made during production, how that will impact price and distribution




	Strand 5: Economics

Concept 3: Macroeconomics
	

	Performance Objectives

Students are expected to:
	CTE Standard / Measurement Criterion
	
	Application of Economics Standard
	Explanations and Examples

	PO 1.
Determine how inflation, unemployment, and gross domestic product statistics are used in policy decisions.

	1.0 Examine fundamental management concepts that affect business decision-making 

1.4 Describe economic indicators and trends (e.g. GDP, CPI, etc.)
	LAP-EC-001
LAP-EC-029
	Students will research and analyze all the concepts that business plans must address in order to be successful (i.e. Product and business cycles, financial backing, inflation, government financial policies, unemployment levels, etc.)
	ALL Macro PO’s

Create a business proposal exploring the pros and cons of Wal-Mart coming into a community.  Students must cover all of the economic indicators that would impact the local business (GDP, life cycle of business/economy, unemployment levels in the area, borrowing factors, economic growth, inflations effect on disposable income, incorporation of new technologies)



	PO2
Explain the effects of inflation and deflation on different groups (e.g., borrowers v. lenders, fixed income/cost of living adjustments)
PO 2 (Continued)
	1.0 Examine fundamental management concepts that affect business decision-making 

1.5 Explain the impact of business cycles on business activities
	LAP-EC-028


	Student will be able to:

1. Define terms of business cycles.
2. Identify the impact business cycles have on business activities.
3. Explain the impact business cycles have on business activities.
Relate the impact of business cycles on business activities.

Business Cycle – The recurring changes in economic activity.

Expansion – When the economy is flourishing sometimes referred to as a period of prosperity.

Recession – A period of economic slowdown that lasts for at least two quarters, or six months.

Depression – A period of prolonged recession.  It becomes nearly impossible to find a job, and many businesses are forced to shut down.

Recovery – Term used to signify a period of renewed economic growth following a recession or depression.
	http://www.econedlink.org/lessons/docs_lessons/615_worksheet_link1_TeacherVersion1.pdf
found on the Council of Economic Education FREE web lessons
OR

Follow the address links to a Power Point lesson and worksheets on Business Cycles and business activities. 

http://cte.pimajted.org/@api/deki/files/4396/MAR-Economics-Lesson8.doc
http://cte.pimajted.org/@api/deki/files/7590/MAR-Economics-PowerPoint8.ppt
http://cte.pimajted.org/@api/deki/files/4394/MAR-Economics-Handout8a.doc
http://cte.pimajted.org/@api/deki/files/4395/MAR-Economics-Handout8b.doc
Business Cycle Lesson

· Measures (GDP, Inflation, Unemployment)

· Elements of (Peak, Trough, Expansion, Contraction, Recession)


	PO 3
Describe the economic and non-economic consequences of unemployment.


	1.0 Examine fundamental management concepts that affect business decision-making 

1.5 Explain the impact of business cycles on business activities


	LAP-EC-029
	Student will be able to:

Examine and critique the nature of economic, economic activities, and competition as it relates to non-economic consequences
	Students will view the Power Point lesson and complete the related assignment: http://cte.pimajted.org/@api/deki/files/7588/MAR-Economics-PowerPoint1.ppt
OR

http://www.econedlink.org/economic-resources/focus-on-economic-data-employment-and-unemployment.php


	PO 4.
Analyze fiscal policy and its effects on inflation, unemployment, and economic growth.

	1.0 Examine fundamental management concepts that affect business decision-making 

1.5 Explain the impact of business cycles on business activities
	LAP-EC-028
LAP-EC-029

LAP-EC-009
	Student will be able to:

Examine and critique the nature of economic, economic activities, and competition as it relates to unemployment, inflation, and economic growth
	Council on Economic Development Lesson: http://www.econedlink.org/economic-resources/focus-on-economic-data-federal-reserve.php
OR
http://cte.pimajted.org/@api/deki/files/4395/MAR-Economics-Handout8b.doc


	PO 5.
Describe the functions of the Federal Reserve System (e.g., banking regulation and supervision, financial services, monetary policy) and their influences on the economy.


	1.0 Examine fundamental management concepts that affect business decision-making 

1.5 Explain the impact of business cycles on business activities
	
	Student will be able to:

Examine and critique the nature of economic, economic activities, and competition as it relates to the Federal Reserve System and monetary policy
	Council on Economic Development Lesson: http://www.econedlink.org/economic-resources/focus-on-economic-data-federal-reserve.php
OR
http://cte.pimajted.org/@api/deki/files/4384/MAR-Economics-Lesson4.doc
http://cte.pimajted.org/@api/deki/files/7588/MAR-Economics-PowerPoint1.ppt
http://cte.pimajted.org/@api/deki/files/4381/MAR-Economics-Handout4a.doc


	PO 6.
Explain the effects of monetary policy on unemployment, inflation, and economic growth.

	1.0 Examine fundamental management concepts that affect business decision-making 

1.5 Explain the impact of business cycles on business activities

12.0 Examine personal finance, Business, and financial management practices

12.1 Interpret financial information needed for decision-making and planning


	LAP-EC-009


	Student will be able to: 

Examine and critique the nature of economic, economic activities, and competition as it relates to the FEDS and Monetary policy
	ALL Macro PO’s- (From above…)

Create a business proposal for the expansion of Wal-Mart coming into a community.  Students must cover all of the economic indicators that would impact the local business (GDP, unemployment levels in the area, borrowing factors, economic growth, inflations effect on disposable income, incorporation of new technologies)




	PO 7.
Determine how investment in factories, machinery, new technology, and the health, education, and training of people can raise future standards of living.
	 1.0 Examine fundamental management concepts that affect business decision-making 

1.5 Explain the impact of business cycles on business activities

1.7 Explain the role of e-commerce as relates to retailing

3.0 Examine concepts and processes of distribution

3.1 Explain the nature and scope of distribution

12.0 Examine personal finance, Business, and financial management practices

12.1 Interpret financial information needed for decision-making and planning


	
	Examine and critique the nature of economic, economic activities, and competition as it relates to capital, labor, and resources
	Through the use of the Market Day activity, students will examine the economic resources of their business and the impact each of their choices have on the other.

OR

FREE Council of Economic Education Lesson:  http://www.econedlink.org/lessons/index.php?lid=186&type=educator
Where to Build a Factory Lesson -  In this lesson, students play the roles of owners of an automobile factory that is evaluating factors before deciding on an overseas location for building a new manufacturing facility.  Students are provided with stories that discuss the economic indicators and stability of a variety of potential countries.  Based on the stories, they use the decision making matrix to evaluate the pros and cons of building the factory in each location.  Then, they make a judgment call.  They select the country they feel is best suited for the new factory and defend their solution.



	Strand 5: Economics

Concept 4: Global Economics
	

	Performance Objectives

Students are expected to:
	CTE Standard / Measurement Criterion
	
	Application of Economics Standard
	Explanations and Examples

	PO 1.
Analyze the similarities and differences among economic systems:

a. characteristics of market, command, and mixed economic systems, including roles of production, distribution, and consumption of goods and services

b. benefits and costs of market and command economies

c. characteristics of the mixed-market economy of the United States, including such concepts as private ownership, profit motive, consumer sovereignty, competition, and government regulation

d.
role of private property in conserving scarce resources and providing incentives in a market economy


	1.0 Examine fundamental management concepts that affect business decision-making 

1.2 Discuss the concept of competition

1.3 Explain the concept of productivity

1.4 Describe economic indicators and trends (e.g. GDP, CPI, etc.)
10.0 Examine legal issues in sales

10.2 Discuss consumer laws and regulatory agencies

10.3 Explain the use of sales contracts and contract law


	LAP-EC-017
LAP-EC-015
	Students will be able to:
Tell the difference between economic systems & the characteristics of 

· Capitalism

· Socialism

· Communism

Private Property – Capitalist countries feel that ownership in private property creates incentive for people to work, produce & earn. Capitalist economies don’t like government intervention in the market except for a few instances; protecting private property is the most common.
	Compare Economic Systems Worksheet – Lesson on the different economies will compare & contract using criteria such as;

· Education

· Business/Employment

· Private Property

· Social Services

· Competition

Economics Monopoly - with different types of economic systems including capitalist, socialist, and communist styles. 3 days of playing 3 different ways:

1. Capitalism (Normal Monopoly Rules)

2. Socialism (Rules amended as in a socialistic economy)

3. Communism (Rules amended as in a communist economy)

Outcome will show that there are winners & losers in all economies, but Capitalism produces the most “winners.”



	PO 2.
Describe the effects of international trade on the United States and other nations:

a. how people and nations gain through trade

b. how the law of comparative advantage leads to specialization and trade

c. effects of protectionism, including tariffs and quotas on international trade and on a nation’s standard of living

d. how exchange rates work and how they affect international trade

e. how the concepts of balance of trade and balance of payments are used to measure international trade

f. factors that influence the major world patterns of economic activity including the differing costs of production between developed and developing countries

g. economic connections among different regions, including changing alignments in world trade partners

h. identify the effects of trade agreements (e.g., North American Free Trade Agreement)


	1.0 Examine fundamental management concepts that affect business decision-making 

1.3 Explain the concept of productivity

1.6 Explain the influence of global trade on retailing
	LAP-EC-004
	At the completion of this lesson, students will be able to understand key vocabulary related to global trade and explain the pros and cons of global trade on the domestic economy and the businesses within the United States.

· Comparative Advantage

· Absolute Advantage

· Opportunity Cost

· NAFTA

· Quota

· Tariff

· Embargo

· Protectionism

· Balance of Trade

· Industrial Countries

· Developing Countries
	Using the internet, have students search Trade Barriers and the Collapse of World Trade during the Great Depression.

· Students will complete handouts on 1: Effects of Trade Barriers and Free Trade Agreements,  voluntary trade
Free Trade Game (Favorite Candy)

· Trading among the class using different rules
· Protectionism (local only)
· Expanded (Country)
· NAFTA – Free Trade open to all
Why do People Trade.  Students participate in a trading activity.  They receive a small item or “mystery bag” with multiple items inside and have an opportunity to trade it in two rounds.  First they can only trade with people in their own group.  Then in round two, they can trade with anyone in the whole class.  In a debriefing session, they discuss their actions and compare their behavior with trading behavior that occurs in the global economy.




	Strand 5: Economics

Concept 5: Personal Finance
	

	Performance Objectives

Students are expected to:
	CTE Standard / Measurement Criterion
	
	Application of Economics Standard
	Explanations and Examples

	PO 1.
Explain how education, career choices, and family obligations affect future income.


	12.0 Examine personal finance, Business, and financial management practices

12.8 Explain how education, career choices, and family obligations affect future income

	
	Students explore the reasons for difference in the wages for several occupations.  Then student are guided through the Bureau of Labor statistics website to find information about their potential careers and wage rates nationally and in their own states
	Students will explain that supply and demand are the primary factors in determining wages, identify several specific factors that affect wage rates, explore wage rates in their potential careers, and analyze why wage rates in their states may differ from the national average wage for their career.

www.econedlink.org  (FREE)

	PO 2.
Analyze how advertising influences consumer choices.

	7.0 Examine selling concepts to build customer relationships

7.7 Discuss motivational theories that affect buying behavior

7.8 Describe how personal values and culture influence consumer behavior
11.0 Examine promotional strategies

11.1 Explain the role of promotion

11.7 Compare costs of advertising methods

	LAP-MK-006
	Students will learn about advertising and what companies consider when creating an effective advertisement to influence choices

Participants will identify different techniques used by advertising agencies and practice evaluating advertisements to better protect themselves as consumers.
	Read “Berenstain Bears- Get the Gimmies” or “Berenstain Bears- Mad, Mad, Mad Toy Craze.”

a. Discuss how an individual’s perception of what they need can sometimes be altered by outside influences including advertising.

b. Consumers need to be aware of the different types of advertising and how advertisers focus on

specific audiences to market their product or service.

Show PPT outlining how   Companies use various emotions to persuade consumers to purchase a product. Love, belonging, prestige and a positive self-esteem, fear/safety…  are 

examples of emotions consumers desire and may experience if the advertised product is purchased.

Reveal color and layout techniques used to persuade different target markets along with promotions, incentives, celebrity endorsements…

Next give students duplicate examples of the same product and ask them to re-design ad or product package for different target markets… 

	PO 3.
Determine short- and long-term financial goals and plans, including income, spending, saving, and investing.


	7.0 Examine selling concepts to build customer relationships

7.1 Explain the importance of sales forecasting

9.0 Examine fundamental management concepts that affect business decision-making

9.9 Analyze management strategies related to business risk

12.0 Examine personal finance, Business, and financial management practices

12.9 Determine short- and long-term financial goals and plans, including income, spending, saving, and investing

	
	All decisions involve opportunity costs; weighing the costs and benefits associated with alternative choices constitutes effective decision making.


	Goal Setting Lesson

· Part 1 focuses on how to set goals

· Part 2 focuses on the influence goal setting has on exploring careers  

· Each part of the lesson can stand alone.



	PO 4.
Compare the advantages and disadvantages of using various forms of credit and the determinants of credit history.

	12.0 Examine personal finance, Business, and financial management practices

12.4 Describe sources of financing for business (e.g. credit, venture capital, cash) and the importance of each
	LAP-FI-002
	Students will be able to identify the qualities that a lender looks for in a loan application, describe what a credit report is and how it is used, and determine the elements of a credit score.
	Student complete a loan application and role play with the teacher a car loan for $14,000 learning all of the elements of the loan process and needed financial information.  Student will see several actual credit reports and compare and contrast why one score is better than the other and what cause those scores to be at the score listed.

	PO 5.
Explain the risk, return, and liquidity of short- and long-term saving and investment vehicles.


	12.0 Examine personal finance, Business, and financial management practices

12.9 Determine short- and long-term financial goals and plans, including income, spending, saving, and investing

12.10 Explain the risk, return, and liquidity

9.0 Examine fundamental management concepts that affect business decision-making

9.9 Analyze management strategies related to business risk
	
	This lesson shows the distinctions between savings and investments.  It demonstrates how the price of money – interest rate – is critical to making the right savings and investment choices.  It explains when, under various conditions it is or is not in people’s best interest to save.  
	Students will use the rule of 72 and graph each how different investments and rates change the levels of growth of those investments.  

· How long will it take to double your investment?

	PO 6.
 Identify investment options, (e.g., stocks, bonds, mutual funds) available to individuals and households.

	12.0 Examine personal finance, Business, and financial management practices

12.11 Identify investment options available to individuals and households (e.g. stocks, bonds, mutual funds, 401k, ESOPs)
	LAP-FI-077
	Students will: Understand the concepts of the stock market.  Evaluate current events from a variety of sources; interpret information and its financial implications on stock prices and supply and demand.  
	Working in teams the students will each be given $500,000 to invest in the stock market. 

Students will receive a brief description of stocks with the 3 letter symbols for that stock. At the beginning of the “trade day” Students student will make initial purchases and create their team investment portfolios.  The will receive worksheets to track progress, portfolio statements and trading history. Throughout the lesson students will receive updates on world events and industry developments. This news will affect stock values and will challenge participants to think on their feet. Newsletters will be delivered directly to the students tables on specific trading days. Additional news events will be displayed. At the end of the trading lesson teams will compare portfolios and investments to see who made the most money.  


1.    Before Change


2.    Change  


Supply or demand first?


Which shifter?


Increase or decrease?


3.    After Change


            Price?        Quantity?
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